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OF RESPONDENTS SAY THEY WOULD BE 

LIKELY TO HIRE AN ATTORNEY WHO IS 

ACTIVE ON SOCIAL MEDIA

54
PERCENT

So Facebook is frivolous? LinkedIn a laugh? Twitter a twit?

FRIENDLY PERSUASION

Source:
From Novelty to Necessity:
Pragmatic Social Media for
Law Firms, FindLaw, Aug. 9.

A FINDLAW SURVEY WARNS lawyers not to dismiss social media out of hand.

THE SURVEY, CONDUCTED BY polling a demographically balanced sample of 1,000 American adults, found that 54 percent 

of respondents said they’d be likely to hire a lawyer who is active on social media. The number jumps to 69 percent for 

those consumers ages 18 to 44.

IN FACT, THE SURVEY FOUND that 34 percent of consumers already have used social media to help select a local 
service provider, such as a lawyer, plumber or doctor. And 48 percent of those 18 to 34 have done so.

SURVEY RESULTS ARE PART of a downloadable white paper in which FindLaw discusses the popular social media sites  
(the three mentioned above, as well as Instagram, Pinterest and Snapchat) and what lawyers can do to be active on such sites.

FIND LINKS TO MORE DATA AND OTHER PRACTICE STATS AT ABAJOURNAL.COM/LAWBYTHENUMBERS.

To gain more clients, use social media
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